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Lead Product Marketing 

Manager

Let AI Handle 
the Send.
Smarter Channel 
Decisions in Real Time
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Nobody woke up wanting 
to pick Wednesday’s email
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20% Off
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Decisioning + Execution

OFFERS CAMPAIGNS CHANNELS PERSONALIZATION

Data Layer

EVENTS IDENTITY REAL-TIME SIGNALS

Tealium x MoEngage Partnership
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Segment A customers gets an email 
campaign message for Product 1

Segment B customers gets an SMS 
upsell message for Product 2 .

Will all customers in Segment A 
prefer Product 1?

Is Email the best channel for all 
customers in Segment A?

How do you know which content 
copy and incentive works for 
customers in Segment B?

And many such micro decisions, 
where manual A/B testing across 
all these dimensions fail

Offerings%

Customers

Segments
?

?

?

?

?

Campaign A

Campaign B

Marketers still have to 
decide on a lot of unknowns
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What scale exposed at the 
fastest-growing wireless 
carrier in the U.S.

Multi-platform execution

Cross-team dependencies

1 Month+ launch cycles

Heavy operational strain

This wasn’t a feature gap.

It was workflow friction.

Get the Onyx Studio 9 for $0 down, plus 
tax. Experience powerful sound while 
supplies last
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INTRODUCING 

Offer Decisioning
A centralized platform to deliver the right 

offer to the right customer at the right time. 

Create, manage, and deliver personalized 

promotions and content in real-time using 

sophisticated targeting and advanced AI to 

maximize engagement and conversion.
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Offers are more than just Discounts 
and Vouchers

Become a 

member and 

save

Get same day delivery if you 

order in the next 2 hours

Sign-up nudges Pre-Order Messages Category promotions

Special occasions
promotion

Discounts

Membership access

Express delivery promotions Content promotions

New Product
announcements
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Centralized Offer Library

Decisioning Engine

Real time customer 
profiles and segments

Observability*

Delivery

OFFERS 

CONTENT TAGS 

OFFER ATTRIBUTES* 

ELIGIBILITY

VALIDITY CAPPING RULES 

PRIORITY

DYNAMIC OFFER SELECTION

FALLBACK OFFERS 

RANKING STRATEGY

AI OPTIMIZED*PRIORITY BASED

CUSTOM STRATEGY*

PLACEMENTS 

WEB APP 

TRACEABILITY DECISION POLICY SIMULATION

FINAL SELECTION AUDIT LOGS

REINFORCEMENT LEARNING

ATTRIBUTES 

CONTEXTUAL SIGNALS

PREFERENCES

BEHAVIOUR & EVENTS

PURCHASES

9:27

Capital Bank

The building blocks of Offer Decisioning
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Delivering Offers on wireless carrier mobile app

MoEngage powered personalized promotional campaigns across the app Real-time user actions based promotions like upsell and cart abandoned
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Web experience powered by Offer Decisioning

Personalized Offers delivered on Home-page Authenticated promotions on MyTMO
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INTRODUCING 

Campaign Decisioning
Choose the right campaign to send, at the 

right time, on the right channel. 

Use real-time data and goal-based 

decisioning to coordinate delivery across 

channels — reducing overlap, improving 

timing, and driving better results.

Best Channel: Email

Most Recent Offer:
20% off

Likely to Purchase in the 
next 7 days
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How Campaign Decisioning Works 
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DRIVE REPEAT 
PURCHASE

FREQUENCY CAP COST CAP

VIP CUSTOMERS LAST ORDER VALUE > 100
VISITED APP IN 
LAST 90 DAYS

BLACK FRIDAY SALE

WINTER SALE

30% OFF ON CLOTHING

1 EVERY DAY 3 EVERY WEEK THURSDAY 11:00 AM

DECISIONING AGENT FOR REPEAT PURCHASE

GOAL GUARDRAILS

ELIGIBILITY

CAMPAIGNS CHANNELS

FREQUENCY TIMING

JANE DOE

9:27
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Thursday, 1 1am

Hi Jane ! 
Black Friday Sale Alert! Snag 
your fav  clothing at 30% OFF! 
Use code DISC10 by tomorrow! 

 Don't miss out!

Hi Jane ! Black Friday Sale is ON..
Inbox

View product

PRODUCT VIEWED
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What's no longer on your plate

Which segment gets which offer

Which channel for which customer

What time to send

What happens when campaigns compete

Whether this customer already got something

Define the goal

Set the guardrails

Hand MoEngage the campaign options

Let the system decide
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MoEngage AI Decisioning

Serve Next Best Offerings (NBO)
to customers across app, web 
and other channels.

Offer 
Decisioning

Campaign 
Decisioning

Goal-based Decisioning Agents 
that serve the relevant campaign, 
with
the right value proposition, 
creative, channel, frequency and 
timing for every customer.
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Thank you.
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https://tealium.com/
https://www.moengage.com/
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