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CDP’s Role in True Omnichannel Environment
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Personalization for the Individual
(Not Just Audience)

Dr. Smith Dr.Johnson
Uses Mobile, Tablet and Desktop - Uses Mobile exclusively
High email click-through rate - Low email click-through rate
Optimal Channel(s): E-mail - Frequent social media user

Optimal Channel(s): Social/SMS
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Preparing for the Agentic Future
Evolution from Batch to Real-Time

Batch Real-Time
Manual and ETL-generated CSV files - Native connectors from Tealium’s
ingested from S3 buckets Marketplace + custom APIs
Data refreshed daily/weekly/monthly - Data refreshed and sent in real-time (deltas)
Target lists vs individual records - Individual records
Delayed results analysis - Real-Time feedback loop
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Then

- |ldeation separate from
tech teams/ developers

- Filling out complex
Business Requirements
Docs

- Time consuming back-
and-forth process

MARKETING
STRATEGY

ol

EMAIL

The Evolving Role of the Marketing Strategist

Now

- Al-assisted, user- friendly

wizards

- Directly creating

audiences /rules with
easy Ul - not requiring
technical expertise

- Significantly faster and

more accurate E2E
campaign development

Frequent Website Visitors -

Frequent Video Watchers

Frequent POF Downloadears

Fraquent Website Visitors



Real-Time Feedback Loop
Between CDP and Agents

RN
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DATA FEEDBACK LOOP
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BUSINESS IMPACT

Marketing Automation Maturity Curve with CDP

GSK is establishing a new Baseline for Omnichannel powered by CDP, connected across ALL GSK channels

+20%
Lift in Customer Lifetime
Value

¢

’ Current State

‘ Some Brands

‘ Future State +15-25%

Lift in Conversion
Rate

OA

+5-10%
Liftin
Respon_se Rate

Omni Channel
Personalized Orchestration

Behavioral Marketing

: Triggers
e e
. Rule-Based
One size fits Lhele Segmentation
all experiences Optimization

\ 4

MATURITY IN Marketing Automation
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Building a CDP is a data intensive effort to bring together your
most important and relevant data for Real Time activation

v Real Time Omnichannel activation

v Custom Data Layer (that can then be leveraged to scale to
other brands)

v Custom Attributes within the Data Layer required to then
build audiences in the CDP in real time or Activate
downstream

Eventually, we need all three to enable
personalization at scale.
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Benefits Realized
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Health Care Professional Privacy

BATMAN

HCPs have private lives and are themselves patients.
GSK uses Tealium to keep their professional and personal lives separate.
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Narrative: Surgeon Experiencing COPD Symptoms
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Utilizing the Personal Information Attribute Flag

gsk.customer_email

Visitor | String
Properties

gsk customer_email

P

Chack the box if this Attribute includes a visitor's partonal information, Learn more about Restricted Data

Check the box to make this Attribute available o AudienceDB. What s AudienceDE?
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Tealium Collect: Consent Management

This site uses cookies and similar technologies (collectively, "cookies")
to enhance your website experience and track the site's performance
Strictly necessary cookies are automatically enabled. By selecting
"Accept All" you agree to our use of all cookies in accordance with our
y_Nofice. Select "Customize” to manage your cookie preferences,
including information on how to opt out of the sale or sharing of your

information.

ACCEPT ALL REJECT NON-ESSENTIAL
CUSTOMIZE

Sarictly Mecessary Gookies Always Active

Performandd Cookisd

Targeting Cookies

COMFIRM WY CHHCES
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Tealium Collect: Consent Management

Accepts All Cookies Opts Out of Targeting Cookies
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Real-Time Use Case:
SMS Speaker Program Reminders

Enrollment Website

l

Vendor

!

Tealium CDP

}

SFMC

l

SMS Deployment
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“Raising the Stakes” Raising the Stakes With

" Earvin “Magic” Johnson
EARVIN "MAGIC" JOMNSON MHICHLICMTS THE
Mag ic Johnson s e crmsonsocHTs
DR. LEN FRIEDLAND
Campaign iy
v DHL’QN one.
v OM!.ovllf\.'.. » -
e Site includes 4 videos ~2 minutes each v EMLLCOURT PRES Dot

e Goal from brand (Arexvy) for max
interaction with all 4 videos

Campaign led to >700%
INncrease in video completions
and >1video watches!

y FASY BREAK
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Campaign Overview

Support the launch of the unbranded Mr. Johnson & Dr. Len Campaign driving HCPs to consuming video content

~By~ Encouraging HCPs to engage deeper on site (video content)

If no site visit yc

: If after 24 hours, the last action was:
within Encourag :
vc subsequent 48 ement : .
=  Encourage hours: Email : Clicked Play
@  ment Email PM-US- 5
Identifiable HCP § e e ey §
Visits Unbranded RSA-EML- g ;V'thm “ 230174 Video 1 0
website and starts 230174 ours :
<4 videos Day 3 5
Day 1 E i
Day O y 48 hours 5 Video 2
A 24 hours after Start alls after last :
latest video send : Video 3
start flagged - :
YES :
¥ N .| Video 4 .
HCP can
qualify for a  JEHER |
2nd jteration :
ofthe Conclude . Dependency:
- - igni Message : "
*Limit HCPs to 2 eligibility Cfr:‘;ng%r;}',n Strearm DMD AIM/ Tealium IQ // # of
occurrences per 4 weeks (28 days) window identifiable HCPs on site
| . - Site Event/Action level tagging

Isin place
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Wrapping It Up

Transition
to Real-Time
Systems

Prepare for
Al Agents

Ensure Consent
and Privacy
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Thank You!
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